
RSS01.B3 Qualitative Data Analysis: Concepts and Techniques detailed program  

The course introduces key concepts, strategies, and techniques for qualitative data analysis by 

grouping them as solutions to four sets of challenges which, if not properly addressed, can threaten 

confidence in qualitative research. 

On Day 1 we will deal with the first challenge, often encountered by novice but also experienced 

qualitative researchers, which involves the choice of appropriate approach that would frame the data 

work. To assist participants in contextualizing own data analysis we will expose ways in which data 

collection and analysis can be aligned with the design best suited to one's research context. By the 

end of class, participants will be able to distinguish between the main qualitative approaches and will 

be encouraged to situate their own research projects by reflecting on assumptions, research goals, 

and modes of analysis that different approaches involve.  

After contextualizing data work, we will focus simultaneously on second and third sets of challenges 

which concern the tasks of coding qualitative data and ensuring quality conclusions. On Days 2, 3 and 

4 course will offer solutions to these challenges by empowering participants to apply techniques and 

tools offered by two popular data analytic methods: thematic analysis and qualitative data analysis.    

On Day 2 we will tackle reflexive thematic analysis approach developed by Braun and Clark (2021) 

while discussing, illustrating and practicing key steps of the method: 1) familiarization with the data, 

2) coding, 3) initial themes generation, 4) themes development and review, 5) refining, defining and 

naming themes, and 6) writing up.    

On Days 3 and 4, we will continue with more structured approaches to coding with codebook-based 

thematic analysis (Miles and Huberman, 1994) and qualitative content analysis (Schreier, 2012). 

Through a combination of interactive lectures, assignments focused on participants’ own research 

projects, and hands-on experience with sample data in NVivo, we will learn how to implement key 

steps of each method while safeguarding reliability and validity of our own qualitative findings.  

On Day 5, we will tackle fourth and final issue of finding appropriate ways to connect with relevant 

audiences: 1) researchers with themselves, who need to know how to follow their own analytical 

steps and reflect on them; and 2) researchers with the readers of the research report. To help reach 

the first type of audience, we will examine different methods of documentation; to enable effective 

connection with readers, we will discuss standards and explore the practice of transparent, as well as 

effective, methodological reporting. 

 

 

 

 

 


