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LinkedIn: online networking 
 
LinkedIn has worldwide more than 650 million accounts and more than 8,5 million in the 
Netherlands. There is an enormous chance that the person you would like to meet has a LinkedIn 
profile. The biggest strength of LinkedIn is that you can see via whom you are able to get in touch 
with someone. This medium can be used to profile yourself and as a search engine.  
 
General tips for your online profiling on LinkedIn 
 

• Make sure you are actively involved on LinkedIn; 
• Make sure your profile is visible; 
• Be aware of the findability of your profile; 
• Give as much information as possible, create a complete profile, this will provide you with 

a better visibility and findability; 
• ‘Search Engine Optimise’ your profile: use words that recruiters use.  

 
Tips to optimise your profile 
 

LinkedIn offers you the opportunity to let go of a ‘maximum two page CV’ and add all kinds of 
different information. If a reader wants to know more of a project for example, he or she is able 
to find it by clicking on this project. The advice is to make use of the extensive possibilities 
LinkedIn has to offer, to optimise your profile. Use other profiles to get inspired!  
 
1. Name 
Enter your professional name, i.e. your first name and surname.  
 
2. Professional photo 
The first thing to catch people’s attention on LinkedIn is your photo. It’s the first impression your 
potential employer and colleagues will have of you, and it determines to a large extent whether 
people will read your profile. Make sure your photo has a plain background and use a recent, 
professional picture.  
 
3. Background 
Select a background photo to support your expertise. If you don’t have anything suitable, use a 
standard LinkedIn background.  
 
4. Headline 
Use the headline to create a strong profile for yourself. List all job titles associated with your 
specific expertise. If you don’t yet have a job, put down ‘Student’ and the name of your study 
programme. If you have a relevant job on the side, put that in your title.  If you’re looking for an 
internship or job, put ‘Available’ in the title and list the fields/positions/sectors in which you hope 
to find work. This makes it easier for people in your network to help you find work. Mutual 
acquaintances are the most successful pathway to a new job.  
 
5. Location 
Select your location or place of residence. Tip: If you want to find work in a different area, you can 
‘relocate’ to this area on LinkedIn, so your name appears in the search results of recruiters in this 
area.  
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6. Work experience 
Current: An up-to-date current position linked to your employer’s company profile on LinkedIn.  
Description: Works best if it meets these criteria: 
• Scannable lines – So it can be read in seconds 
• Result-oriented – Use figures where possible; figures speak for themselves! 
• Use keywords from your field 
 
If you have more than one job, choose which one you want to appear first. Which job is most 
likely to get you an interview? List this one first.  
 
7. Education 
Where possible, link to the LinkedIn profile of your educational institution and include your study 
programme.  
You can also add a description here. Use this opportunity to once again use keywords from your 
study programme or field of expertise. 
 
What people see first 
You can choose which study programme will appear first: your study programme or a recent 
training programme/specialisation/Bachelor’s/Master’s programme. Which of these is most likely 
to get you an interview? List this one first. 
 
8. Contact and personal details 
List your mobile telephone number and/ or e-mail address. 
Add 1-3 website links, for example a link to your last employer or study programme.  
 
Your public LinkedIn address will have a default number, which you can change (top right-hand 
corner ‘Edit public profile and URL’). Create a personal URL: linkedin.com/in/<your name>. You 
can include this URL under personal details on your CV and/or in your e-mail signature. Include 
any other details you want.  
 
9. At least 50 connections 
Create a top network in your field! Invite people using a personal text mentioning what you 
have in common, like your field of expertise, what the reason is you want to connect or where 
you met. Make sure you also contact people already doing the work you hope to do, and their 
recruiters.  
 
Note: When people search LinkedIn for expertise (see 6), you will appear high in their 
search results because 1st degree profiles (=complete profiles) of connections always 
appear first!  
 
10. Additional profile sections 
Use every single section LinkedIn has to offer. LinkedIn is the ideal platform to present yourself 
to full advantage. And a complete profile ensures you rank high in search results.  
 
11. Summary 
Create a clear summary, this is your ‘elevator pitch’. At first people will only see the first 300 
characters of your Information section. They have to click See more to see the rest of the text. So 
get straight to the point with your expertise and contact details. Make sure people know what to 
call you for. Copy and paste a profile from your CV, just a few lines about the solutions you have 
to offer on the labour market. And once again, make sure you include the keywords you want 
people to use to find you, for example as a list separated | with | bars. 
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12. Skills 
List all your skills. Recruiters use these in their search. Analyse a few vacancy texts and check the 
profiles of people in your field: what skills do they list?  
 
Tip: Make a draft to create a logical structure before entering your skills on LinkedIn. You can list 
up to 50 skills in total. You can organise your skills and mention the most important ones first. 
Endorsements strengthen your profile. Accept them and give them freely to others in your 
network.  
 
13. Language 
You can create your profile in more than one language. 
 
14. Recommendations 
Recruiters and potential new colleagues like to hear who recommended you and why. Ask for 
recommendations personally and discuss together which aspects of your expertise you want 
highlighted. Make sure you have at least three recommendations (references) from current or 
former colleagues and/or managers, clients, etc.  
 
15. Groups 
Join at least two or three professional groups. Make sure their logos appear on your profile. 
Professional membership logos are essential for a strong profile.  
 
 

LinkedIn as a search machine 
 

As student or alumnus of the Radboud University it is easy to find out what your peers or other 
alumni are doing. By filling in ‘Radboud University’ in the top menu, you will be guided to the 
university’s page. In the section ‘Alumni’ you will be able to discover what companies hired alumni 
and what jobs people are doing now.  
 
Important to mention is that you will be able to see how you are connected to the people you 
have found. The second circle in your network is most interesting. Your first circle will be able to 
introduce you to (unknown) people in the second circle.  
 
Information you will be able to find 
 

• Where people ended up with a similar background than you; 
• How someone else’s career path looks like;  
• You will find companies and jobs you did not know of;  
• By clicking on a company logo, you will see all information about this company, including 

vacancies;  
• By clicking ‘see all employees’ on a company page, you will be guided to profiles of 

employees working at this company;  
• You will be able to find relevant profiles within a company; 
• You will be able to discover who is working for HR or in recruitment, in other words: 

someone who is able to tell you more about the recruitment and selection procedures 
within a company; 

• You will be able to find out who of the Radboud University is working at the company of 
your interest; 

• You will find news items about organisations that you can use during a job interview.  
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