Communicating
about research







First determine your objective, target audience and message

Target Audience

Whom do | want to reach? For example:

Objective
What do | want to achieve with my
communication? For example:

Message

How you will present your message
depends on your target audience and
objective. Think, for example, about what
this audience already knows, or does not
know, and considers important or
unimportant. Formulate a clear and
succinct message:

* Scientists in my field or in another

Sharing results with scientists in my field :

field or in other fields Funding providers
Creating awareness of a particular Secondary school students
topic People from Nijmegen
Attracting test subjects Politicians

Securing funding General public

Starting new collaborations Others, namely...
Other, namely...

Means: How will | achieve
my objective?

Naturally, the most effective means of communication depends
on your objective, target audience and message. For example,
do you want to attract people from Nijmegen to participate in
your research as test subjects? In that case, you will use other
means of communication than if you want to share interesting
new research results with fellow scientists. And politicians and
policymakers, for their part, obtain their information from
sources different from those of scientists and residents of
Nijmegen. A few possible means of communication:

e Social media

* Blogs/vlogs

* Classes for (primary school)
students

* Public lecture or presentation

¢ Press and media
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You can read about the experiences
of researchers at ru.nl
Want to start straightaway? Contact the Science

Communication Team on +31 (0)24 361 60 00 or at
media@ru.nl

* What is my news? What has
happened? What have |
discovered? What am | working on?

* How did | do this?

* Why are the results relevant or of
interest to the target audience?

Getting started

0 Fill-in-the-blanks exercise to perfect your story

It may help you to complete the following sentence for
yourself:

“Ik want to persuade...

[target QUAIENCEL...c.ouiucueiriireirieicie ettt

of the fact that...

9 See whether you can write down your message in a
few (max. 3) short sentences

© Another fill-in-the-blanks exercise

My research is about...

The results are relevant to...
[PErSON/GrOUP]..ccuiiiiiciiiiiciic e

because...






