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575K 324K 5M 727K 1,377
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Analytics Accounts

Radboud Universi...
3469426

57490549

57050885

11640416

Radboud Universiteit - ...

Radboud Universiteit - ...

Z_ACHIEF Radboud Uni...

Recents

Properties & Apps

Jaarverslag - GA4

353822863

Je bent nodig-campagnepagina - GA4

353996606

Portal medewerkers & studenten - GA4

353846555

Radboud Recharge - GA4

353975779

0 Radboud University
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ﬂ Reports snapshot

@ Realtime

Life cycle
» Acquisition
@ » Engagement

Retention

v  Event details

User
» User attributes

» Tech
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@ Attribution paths

Advertising snapshot |

Advertising ~

Conversion performance BtTA < ,H

* Attribution

Attribution models I
* Planning !

All channels

Google Ads
* Tools

Advertising segments
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Q, search...

Session primary...Channel Greup@ + 4 Users Sessions

581,418 732,456

100% of total 100% of total

1 Direct 310427 335,510

2 Organic Search 210,857 208,821

3 Referral 28,450 41,035

4 Organic Social 109,700 23,868

5 Unassigned 10,893 12,209

5} Paid Search 8,727 10,543

7 Email 6,008 8,708

8 Display 4,231 4,461

9 Paid Other 1,843 2,587

10 Paid Social 415 437

Q_ search..
rage
Q_  searchitems hent
' per
Session default channel group Sion
Session source / medium

52s
Session medium g0%
1 Session source 38s
2 Session source platform 57s
3 Session campaign 07s
4 Session primary channel group (Default Channel Group) 325
5 52s
6 05s
7 58s
8 Display 4,231 4,461 2,034 8s
9 Paid Other 1,843 2,587 1,934 1m 33s
10 Paid Social 415 437 85 14s




, I3 ! 3,
< # ! %
! #;
Q_ search...

Session source / medium ~ 4 Users Sessions
581,418 732,456
100% of total 100% of total
1 (direct) / (none) 310,427 335,510
2 google / organic 195,170 276,270
3 google / cpc 11,497 13,604
4 bing / organic 10,915 17,064
5 ;:i::f;:aelc62454d21b73b7d5a25559d8f.svc.dynamics.com 0,807 17,000
6 (not set) 9,238 9,710
7 linkedin.com / referral 6,056 7,237
8 l.instagram.com / referral 3,787 4,426
9 job-alert / email 3,325 5,155
10  t.co/referral 2,730 3,155

Q_ search.

Session source / medium ~

Q  searchitems

Custom

Rows per page:

Y Cross-channel filters

Session-scoped N
Demographics Session campaign
General Session campaign ID
1 (direct) / (none) Geography Session creative format
2 google / organic Page / screen Session default channel group
3 google / cpe Platform / device Session medium
4 bing / organic Time Session primary channel group (Default Channel Group)
5 C8cel9ec62454d21b73b7d5a25559d8f sve.dynamics.¢ Traffic source Session source
/ referral et
User lifetime Session source / medium
6 (not set)
User Session source platform
7 linkedin.com / referral
8 Linstagram.com / referral 3,787 4,426 2,188 16s 0.58 4.83
9 job-alert / email 3,325 5,155 3,553 57s 1.07 5.58
10 t.co/referral 2,730 3,155 1,981 31s 0.73 487
I ! <

%




Q_ search..

Session source / medium

scholarshipportal.com /

Session campaign ~ @

4 Users

581,418
100% of total

Sessions

732,456
100% of total

1 (referral) 1,732 1,788
referral
12 duckduckgo / organic (organic) 1,663 2,150
13 Linkedin / Vacaturebank Mimir 1,596 2,123
Apr24 - Werken als
14  google / cpc Projectcontroller - 1,398 1,449
YouTube campagne
15 m.facebook.com / referral (referral) 1,398 1,492
16  academic-positions / paidlink employerbranding 1,309 1,975
17  google / cpc Vreemde talen Nijmegen 1177 1,273
Apr24 - Werken als
18  google / cpc Projectcontroller - Display 1,154 1,218
campagne
19  instagram.com / referral (referral) 1,067 1,146
20  Im.facebook.com / referral (referral) 1,039 1,130
!
L ) ) ..
< #  H
Rowsperpage: 10 Goto: 11 < 112002235 )
Event count Key events Total Session key
All events All event revenue event rate
All events@
4,978,778 322,662.00 €0.00 31.91%
100% of total 100% of total Avg 0%
23,626 1,602.00 €0.00 31.68%
9,902 407.00 €0.00 20.41%
13,246 721.00 €0.00 27.53%
12,821 1,028.00 €0.00 37.12%
7,080 213.00 €0.00 13.35%
16,896 1,616.00 €0.00 51.17%
5,539 190.00 €0.00 16.23%
5,281 173.00 €0.00 14.58%
23,221 1,602.00 €0.00 43.14%
6,604 344.00 €0.00 23.98%
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Rows per page: Go to: "

Events Engagement
per rate rate All events ~
session

< 11-200f2235 )

Ke
goal_potentie

6.80 69.55% 30.45% 4,978,778
Avg 0% Avg 0% Avg 0% 100% of total
7.20 69.09% 30.91% 23,626
5.54 72.43% 27.57% 9,902
6.16 69.21% 30.79% 13,246
6.04 58.64% 41.36% 12,821
13 # # 3 I 6
# 3
N &!
Session source / medium ~ + 4 Users Sessions C}_r_\g_?_geq
Seotens
581,418 732,456 509,418
100% of total 100% of total 100% of total
11 ecosia.org / organic 2,259 3,280 2,266
12 scholarshipportal.com / referral 1,732 1,788 1,295
13 duckduckgo / organic 1,663 2,150 1,488
14  LinkedIn / Vacaturebank 1,596 2,123 1,245
15  m.facebook.com / referral 1,402 1,498 646
16  academic-positions / paidlink 1,350 2,044 1,571
17  instagram.com / referral 1,067 1,146 613
18  Im.facebook.com / referral 1,040 1,132 501
19 radboudnet.nl / referral 992 2,049 1,662
20  corporatelinkedin / social 910 1,101 753
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Q_ search...
Session primary...Channel Group) + ¥ Users Sessions
581,418 732,456

100% of total

100% of total

1 Direct 310,427 335,510
2 Organic Search 210,857 298,821
3 Referral 28,450 41,035
4 Organic Social 19,700 23,868
5 Unassigned 10,893 12,209
6 Paid Search 8,727 10,543
7 Email 6,008 8,708
8 Display 4,231 4,461
9 Paid Other 1,843 2,587
10  Paid Social 415 437
Q_ email ®

Session primary..Channel Group) ~ + + Users Sessions

6,008 8,708

1.03% of tota 1.19% of total

1 Email 6,008 8,708
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€ Analytics  Radboud Universiteit (Drupa... 20 9 Y o °
A Reportssnapshot ‘Add comparison + Last 28 days Apr 30 - May 27,2024 ~
Realtime
amcagguisition @ ~ ma<x~ 27
Life cycle ~
~  Acquisition
@ Acquisition overview
Users by Session primary channel group (Default Channel Group) over time Day - Users by Session primary p c

Traffic acquisition
25

Google organic search traf...

Direct

Queries 20K

ssgacquisiion S Ses _
15K

User acquisition cohorts [~ .

~ Engagement 10K
Organic Social

Engagement overview
s«

Conversions % 5 ® 2 0 )

% 0 100K 2000 s00¢

P

Sgezand scies el @ Direct @ Organic Search @ Referral @ Organic Social @ Unassigned

Landing page




& Build filter

Match Type @
exactly matches

Value

‘ Email

-

+ Add new condition

SUMMARY

X
CONDITIONS (BUILD UP TO 5)
Dimension O
Session primary channel group (

Session primary channel group (Default
Channel Group) exactly matches 'Email’

Reports snapshot

Realtime

Life cycle
v Acquisition

Acquisition overview

Traffic acquisition

Traffic acquisition © ~

Y ( Session primary channelg.. X )

Users by Session primary channel group (Default {
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] . Radboud University > Radboud Universitet ) .
€ 0 Analytics  Radboud Universiteit (Drupa... = € Uiz n e °
A Reportssnapshot @ mven Last28 doys Apr 30 - May 27,2024~
Realtime
@ Traffic acquisition @ ~ na<x~ 72
) CIXEED - Add fiter +
~ Acquisition
@ Acquisition overview
Users by Session primary channel group (Default Channel Group) over time Day v Users by Session primary channel group (Default Channel Group)
Traffic acquisition
25
Google organic search traf...
Direct
Queries 20K
1. 3 JIU#E ! C
! 21 23, ! !
X  Apply acomparison Q  search + Create new
Name Description Summary
All Users Includes all your data.

Direct traffic

Organic traffic

Paid traffic

Referral & affiliates traffic

Email, SMS & push notifications traffic

Mobile traffic

Web traffic

O
O
O
O
O
O
O
O

Tablet traffic

Sessions acquired directly.

Sessions acquired via organic channels

Sessions acquired via paid channels.

Sessions acquired via referrals or affiliates

Sessions acquired via emails, SMS or push notifications.

Traffic on mobile phones.

Traffic on desktops.

Traffic on tablets.

Session default channel group exactly matches 'Direct

Session default channel group exactly matches 'Organic Search|Organic Video|Organic
SociallOrganic Shopping'

Session default channel group exactly matches 'Paid Shopping|Paid Search|Paid
SociallPaid Other|Paid Video|Display|Cross-network|Audio’

Session default channel group exactly matches 'Referral|Affiliates'

Session default channel group exactly matches 'Email|SMS|Mobile Push Notifications' :
Device category exactly matches ‘mobile’ :
Device category exactly matches ‘desktop’ s

Device category exactly matches ‘tablet’

Items perpage: | 25 ¥ 1-90f9

2& 2

« Create comparison

CONDITIONS (BUILD UP TO 5)

Dimension

Session primary channel group (Default Channel Group)

Match Type @
exactly matches

Value

Save

‘ Email

SUMMARY

+ Add new condition

[ Session primary channel group (Default Channel Group) exactly matches ‘Email'
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€ . Analytics  pagboud Universiteit (Drupa... ~ Q  Try searching “users today™

n Reports snapshot @

Realtime
@ Traffic acquisition @ ~

Life cycle A

@ Add filter +

v Acquisition

v/ e Session primary chann... X\

Agd comparison =+

@ Acquisition overview
Users over time

Traffic acquisition

Google organic search traf...
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Radboud University > Radboud Universiteit - h.
€ .0 Analytics  Radboud Universiteit (Drupa... - D Eeerching ik es today
P Reports snapshot @ AUsers ) { Add comparison + Last28 days Apr 30 - May 27,2024 ~
Realtime
@ Reports snapshot 7
Life cycle ~
@ ~ Acquisition WHICH PAGES AND SCREENS GET THE MOST VIEWS?
Q@ Acquisition overview Users @ New users @ Average engagement time @ Total revs © Views by Page title and screen class @ -
< 581K 533K 1m NAc £00 2
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€ .0 Analytics  Radboud Universiteit (Drupa... -

Q_ Try searching "users today’

A Reports snapshot (\o 7 Ums/\ ‘Add comparieon - Last 28 days Apr 30 - May 27,2024 ~

Realtime
@ Reports snapshot 1l 7

Life cycle ~

@ Satal WHICH PAGES AND SCREENS GET THE MOST VIEWS?

~ Acquisition —_—
Q@ Acquisition overview Users @ New users @ Average engagement time @ Total revi Views by Page title and screen class Q -~
< 581K 533K 1m NAc £00 2
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«  Schedule email m

Enter the details to schedule an export of this report at a frequency and format of your choice.
Report details

Report name @

Reports snapshot

Description (optional) @

Add a description to remind you what this report contains

Recipient list @

Q_  Enter email addresses

0/50 recipients

Scheduling details

Choose date ®

05/29/2024 =
Frequency @ Active for @
Monthly - 12 Months -

Report format @

PDF -
Language @
English (United States) -
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A0 Analytics  Radboud Universiteit (Drupa... ~
A Home Exploratic
@ Reports Start a new expl
‘ @ Explore ’

@ Advertising

Blank

Create a new explora




Explorations

Start a new exploration Template gallery

| 1
==
= HE B I O .
| | | = I 1
.
Blank Free form Funnel exploration Path exploration
Create a new exploration What insights can you uncover with custom What user journeys can you analyze, segment, What user journeys can you uncover with tree
charts and tables? and breakdown with multi-step funnels? graphs?
Name Owner Last modified Property Q
oOnderwijsmarketing_goals Online Marketing Radboud Unive... 9:40 AM Radboud Universiteit (Drupal - GA... :
Cookie acceptation Online Marketing Radboud Unive...9:40 AM Radboud Universiteit (Drupal - GA... :
Study pages per faculty Online Marketing Radboud Unive... May 29, 2024 Radboud Universiteit (Drupal - GA... :
Next page paths Online Marketing Radboud Unive... May 28, 2024 Radboud Universiteit (Drupal - GA... :
Keywords and search scope Online Marketing Radboud Unive... Mar 27, 2024 Radboud Universiteit (Drupal - GA... :
Users Online Marketing Radboud Unive... Mar 18, 2024 Radboud Universiteit (Drupal - GA... :
, , 3 # ! # . ;
Explorations
Start a new exploration Template gallery
] 1
L ==
= HE BHm I M .
o . - - . =] I ]
.
Blank Free form Funnel exploration Path exploration
Create a new exploration What insights can you uncover with custom What user journeys can you analyze, segment, What user journeys can you uncover with tree

charts and tables? and breakdown with multi-step funnels? graphs?




£83 Settings

TECHNIQUE

Free form

VISUALIZATION

X

0 0 Downloaded fi.. ¥ -+
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